araerer yarg e favafierey, dar (@19
Wa® / BHIB /TUSR /2025 /8| a1, feqie Al=l1-28"

. SRR |

ﬁmﬁmmﬁﬂaﬁﬁﬂdﬁﬁmm@qﬁﬁqwﬁﬁwm%ﬁwﬁ%ﬁﬁ

JEOR TAR-U9R &g Qe qiked, ngch g a@;mw TN & 7g¥ 9 TaR-UYNR T
ST O —

1. Daily postings: Regula_r updates sho:wcasmg day-today activities, academic
highlights, events, and important anhouncements. platforms like facebook,
instagram. : :

2. Reels & Short videos: Creative reels covermg campus life, achlevements
faculty and student experlences

3. Admission campaigns: Strategic content and ad campaigns promoting
admissions for all existing and newly introduced courses. )

4. Boosted Ads: Targeted paid promotions to maximize reach and drive
engagement among prospective students.

5. University branding: High-quality designs, videos, and storytelling content to
enhance the brand value and reputation of APS University. -

6. Monthly Reports: Analytical |n3|ghts on performance, engagement, and
campaingn results. etc.
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